1.2.1 Percentage of Programmes in which Choice Based Credit System (CBCS)/ elective course
system has been implemented

The college offers Electives Papers in different programmes and courses.
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B.A ( English Medium) Offers three Specialization:
DC English

DC Sociology

DC Psychology

Along with specialization, the other Elective papers offered From Semester | to
Semester VI are:

CAPC Elective Home Economics-Food and Nutrition
CAPC Elective Home Economics- Child Development
CAPC Elective Hindi

B.A ( Gujarati Medium) Offers two Specialization
DC Economics
DC Gujarati

Along with specialization, the other Elective papers offered From Semester I to
Semester VI are:

CAPC Elective Home Economics- Food and Nutrition
CAPC Elective Hindi.

B.Com offers three specializations:
Accountancy

Travel and Tourism

Office Management




Along with specialization the other Elective papers offered in B.Com Il- Semester 111 and
Semester IV are:

Industrial Psychology
Advertising
Hindi.

4. BMS offers one Specialization Human Resource Management and the elective papers
offered in Semester VV and Semester VI are
Marketing
Finance

5. M.A Psychology offers two Specializations. The elective offers are:
e Clinical Psychology
e Counseling Psychology

6. M.COM offers two Specializations.The elective offers are
e Human Resource Management
e Accountancy

7. The college also started a programme on B.Design/Fashion Designing in the year
2019-20 which will be offering an Elective course in Semester VIII.
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Unit ) No.of | Credits | Marks
e Lectur I
INTRODUCTION TO ADVERTISING =
Objective: To familiarize students about the role and
importance of advertising in contemporary society.
* Advertising  -Meaning, Features, Importance,
i Evolution of Advertising. s 1
* Role of advertising in marketing mix. Active 25
participants in advertising.
o Benefits of advertising to business and consumers.
Criticisms against advertising.
e Classification of Advertising — Geographic area, |
media, audience, functions, product life cycle. ,
ECONOMIC, SOCIAL AND REGULATORY ASPECTS OF .
ADVERTISING
Objective: To acquaint students with the economic, social
and regulatory issues relating to advertising.
o LEconomic Aspect =Effect of advertising on N
2 consumer demand, competition and price. Waste in | 15 1
advertising. gy
o« Social Aspect —Advertising and Cultural \':.lhtls;sﬂ,‘w- W .
Ethical and Social issues in advertisjai, o
Adventising and Standard of living. . ﬂ(
o Regulatory Aspect - Role :md. services J
Advertising Standards Council of India (ASCI)  MULE
3 RESEARCH IN ADVERTISING




CHILD DEVELOPMENT
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the rudiments /basics of child development
about physical, social, emotional, cognitive,

development from pre-natal to late childhood

W the role of nature and nurture in the development from pre-

) *‘ edge comprehend child’s growth and development.
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Prenatal Development
Unit 1 | Fundamental of Pre-natal development
| Unit3 | Three stages of pre-Natal development
Unit 3 | Factors effecting pre-natal development
Unit4 | Types of birth & Consequences

| Unit S | Pre-maturity & its consequences
Il | NEO-NATAL DEVELOPMENT

.| Unit | | Characteristics of Nconate
“Unit 2| Adjustments of Neonate
IV | PHYSICAL DEVELOPMENT (IN ALL

e »
| STAGES) oMr"j\/;-“\

Unit | | Meaning and Importance of physical
development
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‘Unit3 | Growth cycle in physical opment | 2 e
| | from birth to late Childhood in relation il
| | bodySize, Propontion, fut, Muscle -
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MEAL MANAGEMENT
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- . EUNDAMENTALS OF FOOD SCIENCE
L% 120126 .
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OBJECTIVES:
~ This conrse will enable the students &
1. To undersiand the different pre-preparatory methods &
- preparation of foeds < '
2. To uadersiand factors that affect pal;\nbmty and

acceptability of food.
3. To know the concepts of food guide, RDA .
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Fundesmentals of
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1 int To Food science
_ | 1.1:Terms- Food,Health Nutritior. Nutrients, RIDLA,
" Bulanced diet, Malnutrition, Under nutrition, Over 02 16
nutrition, Nutrition.
1.2 Functions of food; Digestion of food (in tabular
2 uide !
- 2.1: Recommended Dietary intukes (RDI) for different 03 15

age groups. Meaning objectives and importance
of RDI. Reference man and reference woman.

and Food guide Pyramid T

3 Food consumption and Acceptance

= | 3.1: Factors affecting food consumption- Food
availability, Socioeconoraic  status, Culture,
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1, Jo '_ g &w J_m and Dietetics. Tata Mo Graw Hill Publishing Company L4,
5 Moernely | others. Food Sclence, Sclence, Shoih Fublications,
Nowd "g'd*'w M.V, Fundamentals of Foods nnd Nuirition. 11 edition.
. The art an, *‘-“qmaummuam) Department of Foods end
» , institute of Home Hame Economive, Blaze z¢ Publishers and

ml O-ull. P.A. (wm Principles of Nutrition, 4™ edition,
(1989) - Nutritive valve of Indian
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ford university press.




