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INTRODUCTION 

An online campaign was initiated to reach out to the general public on the occasion 

of World Suicide Prevention Day. 47 undergraduate students of psychology 

participated. Each student posted one movie analysis on each of the three days  

(9th, 10th,11th september2020) on the given online platforms with a message of 

mental health and suicide prevention. The aim was to let people know the triggers, 

symptoms and the ways to seek help for self or others who seem to be going 

through a rough time.   

 

TEAM FOR SUICIDE PREVENTION ONLINE CAMPAIGN  

● 6 movies were analysed by the following 6 students:- 

1. Sakhi Sankar - A Girl Like Her 

2. Sakshi Sangekar- Cake 

3. Purva Bapat- According to Greta 

4. Kareena Verma- The Girl Interrupted 

5. Disha Chabhadia- All The Bright Places 

6. Namrata Gole- The Perks Of Being A Wallflower 
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● Post Aesthetics were designed and edited by Disha Chabhadia. 

● All the TYBA students posted 3 movie analysis on 9th, 10th and 11th 

september 2020 on their personal social media accounts. 

● The idea proposal was given by Shruti Doshi and Disha Chabhadia.  

 CONCISE DATA  

● The data of FYBA, SYBA and TYBA is collected and grouped together in a 

tabular format by Sakshi Sangekar, Kareena Verma and Hazel Noronha. 

● Total number of people reached out through the online campaign using 

Facebook, Instagram, LinkedIN and Whatsapp were 24,447 viewers.  

● A lot of online interaction was generated leading to increased awareness 

among the general population for mental health care and suicide prevention. 
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APPENDIX  

● Following are the attachments of the posts that the students posted across 

the three days of the online campaign on their personal social media 

accounts:- 
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